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Forward-Looking Statements
This Investors’ Guide contains forward-looking statements concerning future strate-
gies of INTAGE Inc. These forward-looking statements are not historical facts. They 
are expectations and projections based on information currently available to the 
Company and are subject to a number of risks, uncertainties, and assumptions. As 
such, actual results may differ materially from those projected.

CONTENTS

The Intelligence 
Provider
INTELLIGENCE INSPIRING MARKETING INNOVATION,
EMPOWERING BUSINESS SOLUTIONS — COMPANY HISTORY —
Since its founding in 1960, the INTAGE Group has achieved continuous growth as Japan’s foremost market-

ing research firm. Upon commencing system operations in 1963, we introduced a mainframe computer 

and launched the System Solutions business, followed by continuous innovation and efforts to enhance 

technological advancements and business capacities within the INTAGE Group, and in 2000, we expanded 

the Drug Development Solutions business by acquiring ASKLEP Inc. (formerly IBRD JAPAN), a 

company engaged in the contract research organization (CRO) business. In this way, INTAGE has 

developed into a globally unique corporate group that provides information services in the areas 

of marketing research, system solutions, and healthcare.

  Our corporate mission is to contribute to the advancement of society and the enrichment of 

consumers’ lives through the comprehensive support of our clients’ business success. To accomplish 

this mission we aim to serve as an intelligence provider that at all times satisfies client require-

ments for business intelligence valuable in decision making.
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March 1960: �INTAGE (formerly MIC) established

1963: 
System Solutions 
business launched
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2004: 
Personal eye  
launched

2002: 
INTAGE Marketing 
Consulting  
(Shanghai) Co., Ltd. 
established

2002: INTAGE INTERACTIVE Inc. established

April 2001: Company name changed to INTAGE Inc.

November 2001: Shares listed on JASDAQ

November 2005: INTAGE Akihabara Building opened, head office moved

Drug Development Solutions

1999: Drug Development Solutions launched

2000: ASKLEP Inc. (formerly IBRD JAPAN CORPORATION) becomes a subsidiary through acquisition

2003: CRO operation fully integrated into ASKLEP

1977: SLI launched

1992: SCI scanning system introduced

1994: SRI launched

1981: POS data service project launched

March 1973: �Former head office completed  
(now Hibarigaoka Office)

		  Location of	 Sales 
	 Company Name	 Headquarters	 (Millions of U.S. dollars)

	 1	T he Nielsen Company	 USA	 $4,575.0

	 2	T he Kantar Group	 U.K.	 3,615.1

	 3	 IMS Health Inc.	 USA	 2,329.5

	 4	G fK SE	G ermany	 1,797.2

	 5	 Ipsos Group S.A.	 France	 1,442.1

	 6	 Synovate	 U.K.	 961.0

	 7	 Information Resources Inc. 	 USA	 725.0

	 8	 Westat Inc.	 USA	 469.5

	 9	A rbitron Inc.	 USA	 368.8

	10	 INTAGE Inc.*	 Japan	 332.2

	11	 J.D. Power and Associates	 USA	 272.2

	12	 Maritz Research	 USA	 230.7

	13	 Opinion Research Corp.	 USA	 227.7

	14	T he NPD Group Inc.	 USA	 226.1

	15	 Harris Interactive Inc.	 USA	 221.8

* Figure for fiscal year ended March 31, 2009

Top 15 Global Research Companies
Source: Marketing News August 2009 edition (American Marketing Association)

Global Headquarters in Akihabara

January 2008: �INTAGE listed on the Second Section of the Tokyo Stock Exchange

March 2009: INTAGE listed on the First Section of the Tokyo Stock Exchange

1999: Shanghai Office opened

2008: INTAGE (Thailand) Co., Ltd. established

1999: Internet research launched
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Ask the President
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Answer: �We saw higher year-on-year revenues in the year ended March 2009, and profits 

edged up slightly as well. Nevertheless, we fell short of our targets, and even 

given the unanticipated changes to the economic environment, I believe we need 

to take that shortfall very seriously.

First, in our mainstay Marketing Research and Consulting business, in 2007 one of our competitors withdrew 

from the Japanese market, which allowed us to expand steadily in SRI (Syndicated POS Retailer Panel Data) 

services. We also grew our sales in SPI (Syndicated In-Store Promotions Panel Data). However, two areas which 

we had expected to drive growth—custom research and monitoring services in the Drug Development Solutions 

business—struggled as price competition intensified due to the economic deterioration.

We aggressively invested in new areas during the year under review. It will be some time yet before these 

investments start contributing to sales and operating income, but we have made definite progress. Examples 

of some of the projects we pursued were creating a platform to promote development of next-generation 

consumer information and collaboration between manufacturing and sales, increasing the number of Internet 

survey monitors, and developing systems.

As a result, during the year ended March 2009 we recorded net sales of ¥34,346 million, up 3.7% year on 

year, and operating income rose 0.2% to ¥3,321 million—both all-time highs. However, we also recorded an 

extraordinary loss on retirement of software assets, impairment losses and loss on valuation of investment 

securities. Consequently, net income decreased 2.1% to ¥1,728 million.

Also, on March 23, 2009 we were listed on the First Section of the Tokyo Stock Exchange. We are 

deeply grateful to the many shareholders and investors whose support made it possible for us to achieve 

major growth.
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Answer: �We have identified three keywords that will be integral to our future business 

advancement: Internet, global, and platforms.

With respect to the Internet, we are now in the age of consumer-generated media (CGM*), in which informa-

tion is generated more and more by the average consumer. Information service providers, therefore, must acquire 

independent skills and expertise in deploying on the Internet. By bringing together its amassed research know-

how and systems technology capabilities, INTAGE intends to forge a significant presence in this evolving era.

The second keyword is “global.” We cannot expect market growth in Japan as society ages and the popu-

lation and number of households decline. In this context, many of our client companies are shifting to Asia, 

and therefore need intelligence that transcends national borders. In order to support our customers’ overseas 

expansion and promote the globalization of our own business, in July 2008, we opened INTAGE Thailand Co., 

Ltd. in Bangkok as our second overseas operation, following Shanghai in 1999.

In March 2009, we came to an agreement regarding the acquisition of Hyperlink Research Co., Ltd. of 

Shanghai. Hyperlink Research has offices not only in Shanghai, but also in Beijing and Guangzhou, which will 

enable us to create a network covering all of China. In addition to Hyperlink Research, we also have survey 

partner companies in Hong Kong, Vietnam, Malaysia, Singapore and Indonesia, and in April 2009 we hosted 

our fifth Partner Conference. In the CRO (Contract Research Organization) business, we are working to establish 

global clinical trial capabilities, and we already have tie-ups with companies in South Korea, Taiwan, Germany 

and Canada.

Finally, in the area of platforms, there is an urgent need to build platforms that permit information-sharing 

and promote collaboration. Syndicated panel data provided by our company already function as industry 

platforms used in the food, beverage, sundries, non-prescription medications, and other sectors. As we further 

broaden this base of data, we will be able to incorporate diverse solutions and contribute to the advancement 

of client companies with a more sophisticated information base.

* CGM stands for Consumer Generated Media, generally media content created by consumers using the Internet and other tools.
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STOCK INFORMATION
(As of March 31, 2009)

Corporate Name: 

INTAGE Inc.

Location of Head Office:  
INTAGE Akihabara Building,
3 Kanda-Neribeicho, Chiyoda-ku, Tokyo 101-8201, Japan

Founded: 
March 1, 1960

Primary Business Areas
�s���-�A�R�K�E�T�I�N�G���2�E�S�E�A�R�C�H���A�N�D���#�O�N�S�U�L�T�I�N�G
�s���3�Y�S�T�E�M���3�O�L�U�T�I�O�N�S
�s���$�R�U�G���$�E�V�E�L�O�P�M�E�N�T���3�O�L�U�T�I�O�N�S

Capital: 
¥1,681.40 million

Number of Employees: 
Consolidated: 1,779 
Non-consolidated: 880 (as of March 31, 2009)

Offices:
Hibarigaoka Office
Higashikurume Office
Osaka Office
INTAGE Shanghai Office

Group Companies:

ASKLEP Inc. (CRO)

URL: http://www.asklep.co.jp/english/

ASKLEP Medio Inc. (SMO)

URL: http://www.asklep-medio.co.jp/

INTAGE Research Inc. (Survey data collection)

URL: http://www.intage-research.co.jp/

INTAGE Nagano Inc. (Systems development and operation)

URL: http://www.intage-nagano.co.jp/

INTAGE Associates Inc. (Shared services/Staffing)

URL: http://www.intage-associates.jp/

INTAGE Interactive Inc. (Internet-based market research)

URL: http://www.intage-interactive.co.jp/

TM Marketing Inc. (Healthcare research)

URL: http://www.tmmarketing.co.jp/e/index.html

INTAGE Marketing Consulting (Shanghai) Co., Ltd. 

(Marketing research in China)

URL: http://www.intage.com.cn/

INTAGE (Thailand) Co., Ltd. (Marketing research in Southeast Asia)

http://www.intage-thailand.com/english/

CORPORATE INFORMATION
(As of June 24, 2009)

Authorized Shares	 37,000,000 shares
Shares Issued	 10,404,000 shares
Number of Shareholders	 2,509

Major Shareholders
Investment in Intage

Number of 
shares held

Stockholding 
(%)

Eisai Co., Ltd. 900,000 8.8 

BBH for Fidelity Low-Priced Stock Fund 832,200 8.1

Intage Employees’ Stockholding Association 618,050 6.0

Northern Trust Company AVFC Sub Account American Clients 519,200 5.1

Japan Trustee Services Bank, Ltd. (Trust Account) 476,600 4.7

Hoei Jitsugyo Co., Ltd. 455,000 4.4 

Saitama Resona Bank, Ltd. 450,000 4.4

Mizuho Bank, Ltd. 350,000 3.4 

Nippon Life Insurance Company 350,000 3.4 

The Dai-ichi Mutual Life Insurance Company 350,000 3.4 

Note: Shareholding ratio is calculated after deducting treasury stock (157,109 shares).

Shareholdings by Type of Shareholder

�N Individuals and Other	 29.8%

�N Financial Institutions	 28.9%

�N Other Corporations	 20.7%

�N Foreign Companies—Other	 18.5%

�N Securities Companies	 0.6%

�N Treasury Stock	 1.5%

Type of Shareholder

Total

2,509



Further Information:

Financial Management Department

Corporate Communications and IR Group

INTAGE Akihabara Building,

3 Kanda-Neribeicho, Chiyoda-ku, Tokyo 101-8201, Japan

Tel.+81-3-5294-0111  Fax.+81-3-5294-0199

URL: http://www.intage.co.jp/english/

Printed in Japan
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